
Getting
Dublin
Acquainted
with digital

Richard Guiney

Dublin City Business Improve-
ment District (BID) is launch-
ing a new digital campaign to
promote the city, the working
title for which is 'Dublin Ac-
quainted'.

Dublin City BID - the first
BID scheme in Ireland - repre-
sents more than 2,000 busi-
nesses in the city. It has a five-
year renewable mandate to
promote the economic ad-
vancement of Dublin city cen-
tre, in part through its
marketing and communica-
tions plan.

According to the chief ex-
ecutive of the organisation, Ri-
chard Guiney, the new website
and accompanying app -which will be found at livedu-
blin.ie - is aimed at the com-
muter, the Dubliner, and will
provide information in a for-
mat that can be "glanced at on
the way to work".

"The new app will be receiv-
ing content all the time. We're
really making an effort to tap
into the market - capitalising
on the reach of technology, so-
cial media and our own website- which we want to link to an
app now. We've been working
on it, and it should be ready to
launch at the end of this
month, or early next," he said.
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